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VaZeni manazefi a marketéri,

od kvétna 2006, kdy jsem se s Vami naposledy setkal, se toho
hodné odehralo. Svét se zFitil do propasti finanéni krize a firmy
se potykaji s téZkym rozhodovanim, které doprovazi obrovska
mira nejistoty. Je tu Cina, ktera dokaZe vyrabét pri neprekona-

a podniky hledaji nové cesty, jak svou nabidku odlisit. Organizace
se musi naucit vyuZzivat nova socialni média k oslovovani zakaz-
nikd, ktefi k ziskavani informaci a nakupovani pouZivaji Internet.
Musi zapojit zdroje, aby posilily svou znacku a dokazaly tak ,cnit
z davu”. To vée v situaci, kdy manazefi zkoumaji kazdou polozku
v rozpoctu a jsou pripraveni vySkrtnout vSechno, co nelze obhajit
dobrou navratnosti.

Mohu Vam nabidnout spolehlivé a seridzni naméty, jak ve fir-
mé posilovat prvky proaktivity a strategického smérovani, jak
budovat firmu, ktera predvida zmény, definuje nové prileZitosti
a vyuziva je dFive nez konkurenti, firmu, ktera formuje sv(j trh
a rust. Spole¢nosti jako Apple, Nike, Ikea, DuPont, Pfizer a dal$i
dokazaly, Ze pohotova a bdéla organizace nejen reaguje na to, co
se déje, ale zaroven utvaii svou budoucnost.

Privedte své kolegy a mohu Vam témér zarucit, Ze budete odcha-
zet osvéZeni a povzbuzeni novymi podnéty.

Philip Kotler

S. C. Johnson Distinguished Professor of International Marketing
Kellogg School of Management

Northwestern University

N
S @l Teleperformance

Teleperformance Ceskd republika a Slovensko je soutasti skupiny Teleperformance, globalniho lidra v poskytovani sluzeb call center na svété. Tele-

Dear Czech Managers and Marketers:

Much has happened since | spoke to many of you in May, 2006.
Since then, the world plunged info a financial meltdown and com-
panies are scrambling o make tough decisions in the face of high
uncertainty. Then there is China that can produce many products
at lower costs than anyone else. And most products are suffering
from growing “commoditization” and companies are desperate to
find new ways to differentiate their offerings. Companies have
to learn how fo use the new social media to reach customers who
use the Internet to get their information and make their buying
decisions. Companies need to use their funds to strengthen the-
ir brand power to stand out from the crowd. Yet management is
scrutinizing all budgets and ready to cut those that its managers
cannot defend as yielding a good return on investment.

| can offer sound ideas on how you can become a more proactive
and strategic company, one that can anticipate changes, identify
new opportunities, exploit them before your competitors do, and
shape your market and your growth. Companies such as Apple,
Nike, Ikea, DuPont, Pfizer and others have shown that alert com-
panies not only react fo events but anticipate and shape their
futures.

Bring your colleagues and | can almost guarantee that your team
will leave with fresh and exciting new ideas.

Philip Kotler

S. C. Johnson Distinguished Professor of International Marketing
Kellogg School of Management

Northwestern University

Partner summitu

performance je jednim z prednich poskytovateld sluZeb call centra, CRM a internetovych sluZeb v Ceské a Slovenskeé republice s kapacitou téméF 450

operatorskych pracovist. Diky sofistikované technologii s profesionalné Skolenymi odborniky poskytuje sluzby, které pokryvaji komplexni proces

tvorby a udrZovani osobnich vazeb mezi Vasi znackou a Vasimi zakazniky.
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winning Marketing Ideas
to Escape the Economic Hardship

JAK OBSTAT V TEZKYCH DOBACH DEALING WITH THE HARD TIMES
 Stézejni sily, které ovliviuji podnikani a marketing Major forces affecting business and marketfing ©
* Marketing je tfeba prepracovat Marketing needs to be re-invented °
* Potteba dvou marketingovych oddéleni You need two marketing departments ¢
 Uplatinovani myslenek Marketingu 3.0 Applying the ideas of Marketing3.0 *

NA KAVOVOU PRESTAVKU VAS ZVE XN COFFEE BREAK SPONSOR

BUDOVANI SILNYCH ZNACEK BUILDING STRONG BRANDS
* Problém prilis mnoha znacek The curse of too many brands °
* Cesta k budovani znacky Steps in building your brand *
* Sledovani hodnoty znacky Tracking your brand's equity

POSILOVANI DOBREHO JMENA FIRMY IMPROVING YOUR COMPANY'S REPUTATION
Hodnoceni stavu z hlediska Sesti Assessing your standing ©
prvkl reputace on six components of reputation
Odpovédnost podnikd vaci spolecnosti Engaging in corporate social responsibility (CSR) *
(Corporafe Social Responsibility) Becoming an admired and profitable company *
Jak se stat vazenou a prosperujici firmou

PANEL DISCUSSION ON MARKETING
PANELOVA DISKUZE NA TEMA MARKETINGU IN THE CZECH REPUBLIC
Vv CESKE REPUBLICE Assessing Kotler's ideas and their *
* Myslenky profesora Kotlera a jejich uplatnitelnost applicability in the Czech Republic
v Ceské republice Broad considerations of the barriers ¢
Obecné Gvahy o prekazkach i prilezitostech to progress as well as the opportunities
dalSiho pozitivniho rozvoje

SUMMARY OF THE MAIN
SHRNUTI HLAVNICH MYSLENEK A ZAVERY IDEAS AND CONCLUSIONS

Kazdy acastnik obdrzi nejnovejsi knihu Philipa Kotlera ,,Chaotika”. Vystoupeni bude simultanné tlumoceno do cestiny.




Philip Kotler

Philip Kotler je profesorem mezinarodniho marketingu S. C.
Johnson & Son na Kellogg School of Management na Northwes-
tern University ve staté Illinois. Kellogg byla v ramci hodnoceni
americkych ekonomickych Skol Sestkrat vyznamenana casopisem
Business Week titulem , Best Business School” a je také povazo-
vana za nejlepsi obchodni Skolu ve vyuce marketingu. O Gspéch
Kelloggu se svym dlouholetym vyzkumem a pedagogickou praxi
vyznamnou mérou zaslouzil pravé profesor Kotler.

Profesor Kotler je autorem tituld: Marketing Management:
Analyza, planovani, realizace a kontrola (nejpouzivanéjsi mar-
ketingové ucebnice na ekonomickych Skolach po celém svété);
Principy marketingu; Marketingové modely; Strategicky mar-
keting pro neziskové organizace; Nova soutéz; Vysoka viditel-
nost; Socialni marketing; Marketingova mista; Marketing pro
kongregace; Marketing pro pohostinstvi a cestovni ruch; Mar-
keting narodU; Marketing podle Kotlera a dalSich.

Profesor Kotler je prvnim drzitelem ocenéni ,Distinguished
Marketing Educator Award”, které udéluje Americka marketin-
gova asociace (AMA) za pedagogickou Cinnost v oblasti mar-
ketingu (1985). Akademicti clenové AMA mu na zakladé ankety
v roce 1975 udélili titul , Leader in Marketing Thought”. V roce
1978 ziskal za svij tvir€i pfinos v oblasti marketingu cenu
AMA ,Paul Converse Award” a v roce 1989 obdrzel Vyrocni
cenu Charlese Coolidge Parlina za vyzkumnou ¢innost v oblas-

ti marketingu. V roce 1995 ho Mezinarodni vybor obchodnich
a markefingovych Fediteld (SMEI) jmenoval marketingovou
osobnosti roku. Je drzitelem 12 cestnych tituld od americkych
i svétovych univerzit.

Profesor Kotler plsobil jako konzultant marketingové stra-
tegie a planovani, marketingové organizace a mezinarodniho

marketingu u mnoha vyznamnych spolecnosti, jako napfiklad
IBM, General Electric, AT&T, Honeywell, Bank of America, Merck
ajinych.

Philip Kotler is the S.C. Johnson & Son Distinguished Profes-
sor of International Marketing at the Kellogg School of Mana-
gement, Northwestern University, Illinois. Kellogg was voted
the Best Business School on six different years in Business
Week's survey of U.S. business schools. It is also rated as the
Best Business School for the Teaching of Marketing. Profes-
sor Kotler has significantly contributed fo Kellogg's success
through his many years of research and teaching there.
Professor Kotler is the author of Marketing Management:
Analysis, Planning, Implementation and Control (13™ edition),
the most widely used marketing book in graduate business
schools worldwide; Principles of Marketing; Marketing Mo-
dels; Strategic Marketing for Non Profit Organizations; The
New Competition; High Visibility; Social Marketing; Marketing
Places; Marketing for Congregations; Marketing for Hospi-
tality and Tourism; The Marketing of Nations; and Kotler on
Marketing.

Professor Kotler was the first recipient of the American Mar-
keting Association's (AMA) ,Distinguished Marketing Educa-
tor Award” in 1985. He was chosen as the ,Leader in Marke-
ting Thought” by the Academic Members of the AMA in a 1975
survey. Philip Kotler also received the 1978 ,Paul Converse
Award" of the AMA, honoring his original confribution fo mar-
keting. In 1989, he received the Annual Charles Coolidge Parlin
Marketing Research Award. In 1995, the Sales and Marketing
Executives Infernational (SMEI) named him ,Marketer of the
Year.” He has received honorary degrees from 12 universities
here and abroad.

Professor Kofler has consulted for such companies as IBM,
General Electric, AT&T, Honeywell, Bank of America, Merck and
others in the areas of marketing strategy and planning, mar-
keting organization and international marketing.




Profesor Kotler ve své
prezentaci sleduje tyfto
konkrétni cile:

Pomoci manazerdm a marketérdm v jejich snaze f'eSit nové
vyzvy a prilezitosti vcetné globalizace, novych socidlnich médii
a omezovani rozpoctu na marketing.

Podporit marketingové manazery v hledani novych podnétd
a moznosti, jak postupovat v oblasti inovace hodnot a jak si
zajistit vérné priznivce, ktefi budou intenzivné Sirit dobré
jméno firmy prostrednictvim prechodu na Marketing 3.0.

Ukazat Uspésné cesty, které spodivaji v zaclenéni
spolecenské odpovédnosti a ochrany Zivotniho prostredi
do marketingového a manazerského rozhodovani.

Spojte firemni prezentaci a vzdélavani zaméstnancl!

Objednejte si ,,CORPORATE TABLE", umoznéte cast vétsimu
poctu zaméstnancd za priznivé ceny, prezentujete logo Vasi
spolecnosti na summitu.

Informace: Z. Bldhova
mobil: +420 731 412 251 | e-mail: zuzana.blahova@konference.cz

wirategie

MANAGEMENT PRESS

Hlavni medialni partner

Specific objectives
Mr. Kotler “s presentation:

Help managers and marketers cope with several new
challenges and opportunities including globalization, new
social media, marketing budget reduction, efc.

Help marketers find new ideas, pursue value innovation, and
create loyal fans and strong word of mouth by moving o
Marketing 3.0.

Show how to win through incorporating social responsibility
and environmental concerns into marketing and management
decision making.

Connect Corporate Presentation with Employee
Education!

Order the "CORPORATE TABLE", which enables the
participation of a larger number of employees at favourable
prices, present your corporate logo at the summit.

Further information from: Z. Blahova
mobile: +420 731 412 251 | e-mail: zuzana.blahovalkonference.cz

MLADA FRONTA

Medidlni partnefi ©OPRESS @NEWS'CZ

: MODERN(
Marketing & e e e et i) . m
komunikgce ey oman OBCHOD Packagingm sy
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\\,\’ dustrie- und Handelskammer PR KLUB
. ‘esko-némecks

wirenode S podporou: ASOCACE KOMUNKACNICH AGENTUR lhchodnia primysovd komara




Pfihlaste se jesté dnes © tel. +420 222 074 555 ¢ fax +420 222 074 524 * www.konference.cz

PROSIME, VYPLNITE UDAJE PRO REGISTRACI:

Ano, ziéastnim se @ Summitu: Philip Kotler Live in Prague again

Kéd summitu:

prijment kfestni jméno
pozice oddéleni
tel/fax e-mail
firma
ICO

ulice/postovni pfihradka
mésto/PSC

oblast podnikani

podpis

UCASTNICKY POPLATEK

sleva
3000,

cena
21 995K¢ + DPH
24 995K¢é + DPH

prihlaska do 31. 10. 2010
prihlaska od 1. 11. 2010

10% sleva pro 2 G&astniky, 15% sleva pro 3-4 G&astniky, 20% sleva pro 5-6 G&astni-
ko, 30% sleva pro 7 a vice G€astnikl z jedné firmy na summitu!

Po obdrzeni Vasi pFihlasky dostanete do 14 dnd pisemné potvrzeni o prihld3eni. Uvede-
nou &stku poukazte, prosim, po obdrzeni fakiury na uvedené konto v Ceské republice.
Prosime - uvedte bezpodmineén& na stvrzenku o zaplaceni: variabilni symbol, jméno
Oéastnika a firmy a kéd summitu C1100. Uvedenou &astku zaplafte, prosim, pied za&dt
kem summitu. Pfistup na summit miZe byt umoznén jen tehdy, do3la-li platba na nase kon-
to. Pfi zaplaceni G&astnického poplatku pozd&ji nez 14 dni pfed zacdtkem summitu Vs
prosime o predloZeni kopie dokladu o zaplaceni v konferenénim sekretaridtu.

ODSTOUPENI

Tato pfihlé3ka je zdvaznd. PFi stornovdni prihldsky vybirdme manipulaéni poplatek
3 000 Ke. Pfi odhléseni pozdéji nez 14 dni pfed zahdjenim summitu bude splatny cely
O&astnicky poplatek. Zastoupeni G&astnika je samoziejm& mozné. Pofadatel summitu si
vyhrazuje z naléhavych ddvodd nérok na zmény programu. Ubytovdni neni zahrnuto
v cené. Program vytistén dne 25. 8. 2010.

TERMS/MISTO KONANI SUMMITU/ TERMINY
Summit: Philip Kotler Live in Prague again

Friday 19" November 2010, 9.30-16.15

Location: Prague Marriott Hotel, V Celnici 8 111 21 Praha 1

Tel: +420 222 888 888, fax: +420 222 888 889, prague.marriott@marriott.cz

IIR CONTACTS/KONTAKTY

Registration
Summit content

konference@konference.cz

Dr. Zuzana Bldhova zuzana.blahova@konference.cz

+420 222 074 555

PLEASE FILL IN THE REGISTRATION FORM:
Yes, | attend @ Summit: Philip Kotler Live in Prague again

Summit Code:

Family Name First Name

Job Title Department
o (D -
convery (D

Identification number Tax identification number

Address

Postcode/State

Nature of Company ‘s business

SUMMIT FEE

Signature

Price Save
Book before 31. 10. 2010 889 € + VAT 120 €
Book after 1. 11. 2010 1009 € + VAT

10% price reduction for 2 delegates, 15% price reduction for 3-4 delegates, 20% price
reduction for 5-6 delegates, 30% price reduction for more than 7 delegates from the
same company!

Within 14 days following our reception of your application, you will receive a written
confirmation of your enrollment. As soon as you receive our invoice, please transfer the
specified sum to the specified account in the Czech Republic. Please make sure that
your bank transfer receipt under all circumstances includes the following information:
variable symbol, participant’s name and company, and the summit code C1100. Please
make sure that the specified sum is paid before the commencement of the summit.

CANCELLATION

This application is binding. In the event that it is cancelled, we collect a cancellation fee
of EUR 120. If cancellation is made later than 14 days prior to the commencement of
the conference, the entire participation fee is payable. We regret that no refunds can
be made after this date. Substitution of conferee is possible. Organizer of Summit ap-
propriates requirement for program change in exigent circumstances. Accommodation
is not involved in the price.

+420 222 074 501

V pfipadé, Ze pro Vase pfihld3eni nepouzijete
formuldrF IR, uvedte, prosim, nésleduijici mailkéd: CTTOOWEB
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